


we Get Kidsin Action %




Gatorade Commitment

= Gatorade heritage built on research

= Formula developed by scientists and physicians for
the Florida Gators

= Gatorade Sports Science Institute continues
research and educational outreach

= Gatorade brand synonymous with active
lifestyles

= Declining physical activity among children
= Responsibility to contribute to solution
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Overview

= 4-year, $4 million partnership with University
of North Carolina at Chapel Hill's School of
Public Health and Department of Athletics

= A leading school of public health
= Nationally recognized athletic department

= |dentify real and proven solutions to
Increase childhood activity and decrease
obesity

= First study to explore linkages between full range
of individuals who can have an impact on issue

Exl
Get Kids in Action




Get Kidsin ?.Yc.'tian

Clinical Community

Consumer .
Conferences Evaluation
Outreach

Get Kids in eﬁ'crfan




Research

Clinical

Strategies to
improve the BMI
assessment and
tracking of BMI in
children

Counseling
strategies for
behavior change

Resources to help
clinicians link
families with
community
resources

Family

Parents’ and families’
perceptions of
childhood
overweight

Role of parenting
skills in negotiating
eating, activity and
TV/screen time

Where parents and
families currently
obtain information

Families’ preferences
for receiving
intervention
iInformation
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Community

= Existing community
resources

= Usefulness of
cataloging resources
and providing
recommendations to
families

= Intervention
opportunities during
the after-school
period




Advisory Board

Benjamin Caballero, MD, PhD

Director of the Center for Human Nutrition at the School of Public Health
Johns Hopkins University

Robert W. Jeffery, PhD

Professor, Division of Epidemiology

University of Minnesota School of Public Health

David M. Murray, PhD

rof r illian and Morrie M hair of Excellence in Psychol
Bnolveesfssﬂyaor}qvl_énl%h% d Morrie Moss Chair of Excellence in Psychology

Oded Bar-Or, MD

CP:recH‘tersésor of Pediatrics and Director of the Children’s Exercise and Nutrition

McMaster University
Elizabeth M. Puckett

é?é:éjtive Director, North Carolina Heart Disease and Stroke Prevention Task

North Carolina Department of Health and Human Services
Sandra Hassink, MD

Director, Pediatric Obesity/Weight Management Clinic
duPont Hospital for Children, Wilmingtgn, Del.
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Education Update

= Sponsor conferences related to childhood
obesity

= Fall 2004 conference on developing physical
activity measurement standards

= Develop resources to increase and share
knowledge about childhood obesity prevention for
families and professionals
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Education Update
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Education Update

=  Wal-Mart/SAM'S CLUB Outreach ¢ . S o
- Get Kids in Action Get Kids in Action

scholarship program

* Awarded to children ages 8-12 Motivate Your Kids To  Be A Physical Activity

= Leverages relationships with Get Active
Division One schools

= Program Extension

= Channel One public service
announcement targets
sedentary teens with message
on the importance of being
active

= Features Mia Hamm
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Channel One PSA




Athlete Outreach

= Create a model that leverages UNC athletes
to inspire kids to be active

= Goal: Help children achieve 60 minutes of physical
activity each day

= Integrate physical activity messages into range of
subjects
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Opportunities for
Public/Private Partnerships

= Leverage partner strengths to increase
success

= Brand equity
= Channels to reach target audiences
= Existing relationships
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